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A Study on Assessing the Popularity of One 
Person Company (OPC) and Its Impact 
Among Entrepreneurs at Chennai City, 

Tamilnadu 
D. Sowmya, Asst. Professor and Head, Department of B.Com (Hons), Guru Nanak College, Chennai.                                          

E-mail:sowmyadwarakanathan@gmail.com 

V. Aswini, Asst. Professor and Head, Department of B.Com (Information System Management), Guru Nanak College 
(Autonomous), Chennai. E-mail:aswinivijayaraghavan.gnc@gmail.com 

Abstract--- Considering the improvement and advancement in the business scenario, Indian Companies Act, 2013 
has floated a new form of business, One person Company (OPC). This revolutionary concept provides opportunities 
to the entrepreneurs to initiate new ventures in corporate framework. This concept has its initiation for less than 5 
years in India, whereas it is much popular and survived since very long time in various countries such as UK, 
European countries, etc. This article explains the concept of One Person Company (OPC) and it further highlights its 
popularity and impact among entrepreneurs at Chennai city.  

Keywords--- Indian Companies Act, 2013, One Person Company, Entrepreneur, New Venture, Popularity and 
Impact. 

I. Introduction 
With an advancement in technology and role of IT in business environment, the Companies Act 1956 has been 

amended to the Companies Act 2013. The Companies Act 2013 presently comprises of 470 sections and 7 
schedules. This act aims at business friendly corporate regulations with better corporate governance. The act seeks 
escalation of transparency and accountability. Indian Companies Act, 2013 has floated a new form of business, One 
person Company (OPC). It provides an opportunity for individual to initiate their own venture under an organized 
structure of business. This revolutionary concept provides openings to the entrepreneurs to initiate new ventures in 
corporate framework. One Person Company (OPC) was first formulated by Jamshed .J. Irani Expert Committee 
which submitted its report nearly 8 years ago.  

One Person Company (OPC) is defined in sub section 62 of section 2 of the Companies Act, 2013 which reads as 
follows: “One person company means a company which has only one member”. The important features of the One 
Person Company (OPC). 

• OPC has only one person as a member and may have only one director. 
• OPC can be registered only as a Private Company.  
• OPC may be either a company limited by share or a company limited by guarantee or an unlimited 

company. 
• It is run by individuals yet OPCs are a separate legal entity similar to that of any registered corporate. 
• The member and nominee should be natural persons, Indian Citizens and resident in India. 
• One person cannot incorporate more than one OPC or become nominee in more than one OPC. 
• OPC to lose its status if paid up capital exceeds Rs. 50 lakhs or average annual turnover is more than 2 

crores in three immediate preceding consecutive years. 
• No minor shall become member or nominee of the One Person Company or hold share with beneficial 

interest. 
• Such Company cannot carry out Non- Banking Financial Investment activities including investment in 

securities of anybody corporate. 
OPCs would provide the start-up entrepreneurs with new business idea. It denotes the dual status as individual 

and company with a guard of limited liability. The compliances is also much less when compared to private Limited 
company and Public limited company. 
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HARMONIZING CLICKS AND BRICKS: A SUSTAINABLE BUSINESS MODEL 

 

Dr.Shakila M.K, Director-MBA, Guru Nanak College & 

Dr.V.Uma Maheswari, Assistant Professor and Head-MBA 

Guru Nanak College Chennai 

 

Abstract: 

The exponential growth of technology has paved way for the growth of the online 

stores. But this does not imply that brick and mortar format has come to a standstill. This 

conceptual paper looks at the reason why customers prefer clicks over bricks and vice-versa 

and also looks at the rationale for the need for the co-existence of brick and click for the long 

term survival of a business firm. 

 

Key Words: Clicks, Bricks, Business Model, Retailers 

 

Introduction:  

Click and Brick is a business model in which a company operates a physical store-

brick as well as an e-store-click to reach their customers. The growth of internet and the rapid 

development in technology has made the online channel the most imperative and 

quintessential in the channel mix of the retailer. As the retailers grow their business, they 

reach a stage where growth is made possible only by spreading their wings to the clicks. Thus 

the sustainable growth of the firm ultimately depends on the right mix of brick and click. 

Brick and click should be managed in such a way; they harmonize than predating each other. 

The Indian E-commerce Market is dominated by travels followed by e-tailing with 29% and 

financial services with 6%. Though the E-commerce Market is dominated by Travel Segment, 

it is observed that e-tailing is catching up due to the presence of cash on delivery system. The 

E-commerce market is dominated by both the clicks only and bricks and clicks.  Though the 

clicks and bricks player face challenges in terms of channel conflict, it becomes a necessity to 

manage both for the long term survival. If a player in bricks does not move to clicks, he 

would be missing out a major chunk of the market share. Thus to be successful one should 

have the correct blend of clicks and bricks. A point to be pondered over is for the clicks only 

players, the bricks can become vital in the channel mix in future. 

 
Source: IAMAI Digital Commerce Report 2014 

Reasons for customers going for Clicks: 

Shopping online doesn‘t guarantee a purchase online (Forsythe and Shi, 

2003).Consumers typically refer to six reasons such as convenience, choice, customization, 

e – INDIA: SYNERGIZING FINANCIAL INCLUSION, IT AND BUSINESS
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SIGNIFICANT OF BIG DATA IN VARIOUS FIELDS 

G.VijayalakshmiBalaji1, Dr.M.V.Srinath2 

1Department of computerscience, GuruNanak College, Chennai 

E-mail:vba18foru@gmail.com 
2Director, Department of M.C.A.,STET Women’s College, Mannargudi, India 

E-mail: sri_induja@rediffmail.com 

 

Abstract 

Big data is becoming a upcoming era or field. Big data 

means handling very large set of data which includes 

structured, semi-structured and unstructured data. 

Currently big data is most preferred in various fields like, 

finance, Retail industry, healthcare, insurance, socio-

business intelligence, in digital oil field, cloud computing, 

banking, marketing data mining, etc. This paper will 

elucidate applications of these fields. 

Keywords: 

Big data, Big data analytics, Big data applications, big 

data mining. 

1. INTRODUCTION 

Big data is a big game changer in the future because 
everything is based on data and information. According to 
Wikipedia[1] the Big data means that “Big data is the term 
for a collection of data sets so large and complex that it 
becomes difficult to process using on hand database 
management tools or traditional data processing 

applications.” So we are circumstances to manage huge set 
of data which comes from social medium podium, online 
digital media, financial systems, insurance, healthcare, and 
transportation and telecommunication companies. Big data 
is united with 3V’s Volume, Variety and 
Velocity.(Alternatively referred as V3). Volume: It states 
that amount or quantity of data. IDC’s study for big data 
predict that from 2009 to 2020 digital data will breed 44 

fold to 35ZB per year. The collection of this data will be 
both structured, semi- structured and unstructured data. 
IBM also explores more that 2.5*108 of data per day i.e 2.5 
quintillion bytes of data. Popular social media website 
facebook alone create more than 500 TB of data every day. 
Google create 1 petabyte of data for every hour. Velocity: 
The rate at which the data is created. More than80% of 
collected data will be unstructured data. The digital data is 
doubling every 2 years. Variety: It states that different 

types of data. i.e.  The data which is coming from social-
media data, sensor data, images, videos, etc. Big data has 
two more magnitudes Variability that is incompatible data 
flows with periodic peaks. Complexity means the need to 
correlate and share data across entities. 

 

Fig 1.Big data sources 

2. DEMAND OF BIG DATA 

 A research done by NASSCOM and CRISIL Global 
Research & Analytics [2] research emphasis five important 
insights about Big Data. 1. Big data will become all-
encompassing with the effort to develop noteworthy 

benefits for most of the sectors. 2. Data Analytics have 
immense opportunities, globally. Big data market globally 
reach US$25 billion by 2015 from US$5.3 billion in 2011 a 
CAGR of 45 per cent. NASSCOM President says that “Big 
Data will grow exponentially over the next three years. Our  
study  reveals  that 90  per  cent  of  Fortune  500  
companies  are  likely  to  have  Big  Data initiatives 
underway by year-end. Already, new Big Data companies 
are attracting funding in excess of USD50 million.  

Currently, North America and Europe account for a 
substantial portion of the global demand potential for Big 
Data analytics." 3. CRISIL CEO expects that India will 
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Income Inequality and Social Exclusion: 

An Empirical Evidences from Two Districts of Tamil Nadu 

Dr. S. Ulaganathan
1
 

Abstract 
This is an attempt to examine the social exclusion and inequality by social groups in 

terms of socio – economic development indicators such as education, landholdings, 

employment and income distribution in Tamil Nadu based on survey conducted in 
four villages in two districts during the period of 2006-07. The study is used single 

factor analysis of variance (ANOVA) to identifying the mean difference in socio-

economic conditions of rural households by the social groups and the decomposition 

of Gini Index is used to measure income inequality. The study shows that the 

landholding, occupation and education level of households was low among the SCs 
as compared to the Non SC in the selected villages. The analysis of the Gini 

measurement reveals that the income inequality was high among the SCs with highly 
populated villages, viz., Karadi and T.Kunathur as compared to the Non SCs highest 

populated villages like Dasiripalli and Sulumalai. The reason for the income 

inequality among the SCs was due to caste based exclusion and lack of access to 
education and land among the SCs in the selected four villages.  

Introduction 

The rural poor are either landless or have some amount of agricultural land 

and largely depend on low paid work in the unorganized sector. There is a marked 

social and regional difference in the extent of income inequality and poverty.  Indian 

government has responded in a number of ways and evolved various policies to 

reduce income inequality, poverty and social discrimination with varying degrees of 

success. A key area of action has been the redistribution of income. Social scientists 

have argued that redistribution of income has the potential to enable the poor to 

enhance their livelihood.  However, low income and poverty remains persistent, 

particularly among the deprived classes of people. The presences of such disparity in 

the income distribution, incidence of poverty and widespread discrimination against 

these classes have long histories in India.  

In India, there is diversity in terms of caste which forms the major axis of 

social stratification and exclusion. The Scheduled Castes (SCs) and Scheduled Tribes 

(STs) are lowest in Indian social hierarchy. They have suffered severe exclusion 

from participating fully in having access to public resources like water bodies, public 

grounds, public roads, temples and institutions delivering services like education and 

health care
i
. Social exclusion is common in Indian villages and it translates into 

active discrimination in matters of access to land, education, business ownership, 

occupation and earnings. These processes have led to unequal access to productive 

resources. Therefore, the present study is an attempt to sketch the social exclusion 

and inequality by social groups in terms of socio – economic development indicators 

such as education, landholdings, employment and income distribution in Tamil Nadu 

based on survey conducted in four villages in two districts during the period of 2006-

07. 

 

 

                                                           
1 Dr. S. Ulaganathan, Assistant Professor, Department of Economics, Guru Nanak 

College, ulaga.ns@gmail.com, 
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Notes:

Microwave assisted synthesis and characterization of pyrazoline derivatives from chalcones and 
(4-fluorophenylthio) acetic acid hydrazide
R M Ezhilarasi1 and S Mahalakshmi2
1Guru Nanak College, India
2Pachaiyappa’s College, India

Pyrazolines are well known important bioorganic molecules. Some new pyrazolines were synthesized by the cyclocondensation of 
chalcones derived from substituted acetophenone and substituted benzaldehyde with (4-fluorophenylthio) acetic acid hydrazide. 

Cyclocondensation was carried out by refluxing glacial acetic acid solution of reactants with a catalytic amount of polyphosphoric 
acid and also by subjecting the same reaction mixture to MWI. Both the reactions gave the same products with a yield of 65-70%. 
MWI required lesser reaction time for the completion of the reaction. Products synthesized were characterized by spectral data.
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EMERGING TRENDS OF ONLINE SHOPPING IN INDIA 

Dr.SP.MATH/RAJ, Associate Professor, Dept. Of Corporate Secretaryship, Alagappa 
University, Karaikudi & 

Ms.E.JEEVARATNAM JANE, Research Scholar, Dept.Of Commerce, Alagappa University, 
Karaikudi 

ABSTRACT 
On-line shopping is a recent phenomenon in the field of £-Commerce and is definitely going 
to be the future of shopping in the world. Most of the companies are running their on-line 
portals to sell their products or services on-line. Though online shopping is very common 
outside India, its growth in Indian Market, which is a large and strategic consumer market, is 
still not in line with the global market consumers changing paradigm shift from physical 
shopping to the new trend such as online shopping which not only saves time but it is also 
more convenient form of better shopping experience. As Internet is becoming more widely 
used, online shopping is also growing tremendously. As many businesses are attempting to 
globalize their sales, Internet becomes the primary means of advertising and selling their 
products or services worldwide. Consumer trends and convenient about using the websites 
which reflex ' s the consumer shopping patterns. Consumer also reported that they could 

perceive the potential for time savings and reduced effort compared with traditional forms of 

shopping. Online shopping is a new and incredible innovation. 
Keywords: Online.shopping, Trends, Internet, Consumer 

Introduction 
Online shopping or electronic shopping is a part of electronic commerce which allows 

consumers to directly buy goods or services from a seller over the internet. Michael Aldrich 
invented online shopping concept in 1979. The prospect of online marketing is increasing in 

India with the increJsing internet literacy. Online shopping is also known as: e-web-store, e­

shop, e-store, Internet shop, web-shop, web-store, online store, online storefront and virtual 

store. An online shop evokes the physical analogy of b.uying.pro.duct~. or. .. seiyi.ces .. at a bricks 

and-mortar retailer or shopping centre; the process is called business to- consumer (B2C) 

online shopping. The popular online retailing companies in India are Myntra, Jabong, 

Alibaba.com, Snap deal, Amazon.com, Flipkart, Shop clues and e-Bay. 
The _Cl:IStomers indulging in online shopping consider many benefits. The trend of online 

shopping is increasing especially in the young generation. They prefer their shopping at home 

and get benefits of discounts, saving of fuel , time and energy. There will be a better scope in 

growth of online shopping in coming years . So, companies will plan or make some new 

marketing strategies especially for the online shopping customers. The trend of enlargement 

in online shopping is also increasing in the metropolitan and big cities. 

Literature Review 
Morris (20 I 3) conducted a study on 'More Consumers Prefer Online Shopping' Shoppers 

increasingly want what ' s called a "seamless omnichanne! experience;· meaning one in which 

retailers allow them to combine online and brick and mortar browsing, shopping, ordering and 

returning in whatever combo they would like 

Ramirez Nicolas (2010) state that "The Internet has changed many facets of our daily lives: 

the way we relate and communicate with one another, how we interact with a bank, read 

newspapers or watch television. Even the way we buy and sell. These changes have occurred 

due to the constant flow of companies offering new business models and innovative fonnulae . 

Discount coupons have always been a powerful marketing tool. Whether inserted in printed 

media or posted through letter boxes, they attracted new customers and were also offered at 

the time of purchase to endorse customer faithfulness by encouraging repeat purchases. 

According to Sharma and Mittal (2009) in their study "Prospects of e-commerce in India" , 

mentions that India is showing marvellous growth in the Ecommerce. Undoubtedly, with the 

"30 ISB.\i : 978-93-8075 7-52-0 
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WAREHOUSE AUTOMATION AS A STRATEGIC CATALYST 

 

Mr. S. Loganatha Prasanna, Assistant Professor (SG) – School Of Management, 

Hindustan Institute of Technology & Science, Chennai & 

Dr. Shakila M. K, Director - MBA, Guru Nanak College (Autonomous), Chennai 

 

Abstract: 

Retailers today face many threats to their traditional ways of doing business. New 

competitors, overcapacity in the industry, demanding customers in a sluggish economy, 

multichannel growth—such forces are combining to create pressure both to achieve greater 

operational efficiency and cost savings and to innovate and grow. In this climate, retailers are 

increasingly using the supply chain to drive competitive advantage. 

Among the many options for improving supply chain performance, warehouse automation is 

one whose benefits, though potentially great, are in many cases only partly understood. 

Thanks to recent and ongoing technological innovations, the benefits of warehouse 

automation are more accessible than in the past, and they can be used to drive value 

throughout the supply chain and to open up strategic options. 

 

Keywords: Retail, warehouse, automation and supply chain. 

 

Achieving Warehouse Savings 
Most retailers are well aware of the warehouse operations (―four-wall‖) savings enabled by 

automating processes such as putaway, retrieval picking, sorting, and palletizing. The 

automation of these processes can improve labor efficiency and quality control and save on 

other equipment, materials, and expenses. The four-wall economics are a function of scale 

and labor costs, which is why retail operations with high throughput and labor costs, such as 

case-pick grocery facilities, have been most likely to automate. Automation also has been 

easiest to justify in a growing retail space in which additional distribution-center space is 

needed, and the cost of new construction can be amortized over this growth. 

Although achieving four-wall savings from warehouse automation might seem relatively 

straightforward, evaluating the potential savings is more complicated than many people 

realize. One reason for this is the dramatic differences in investment costs for automation, 

depending on the complexity and scale of a warehouse operation and the particular solution 

chosen. Choosing which processes and items to automate can also have immense implications 

for fixed costs and project risk. To properly evaluate the benefits of such investments, 

executives must consider an extensive set of factors. In our experience, holistic investment-

decision models for warehouse automation include several dozen inputs, which incorporate a 

variety of financial and operational considerations. 

 

Beyond Four-Wall Savings 
Potential four-wall savings are often top-of-mind considerations for retail executive teams, 

but teams should not be trapped into thinking that these savings are the only source of value 

from automation. Warehouse automation can also enable improvements to the broader 

supply-chain network and, even more dramatically, enable a range of previously unimagined 

strategic options. (See Exhibit 1.) 
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A STUDY ON AWARENESS OF GREEN CARS AMONG STUDENT 
COMMUNITY AT CHENNAI CITY 

Ms.Sowmyya D and Ms.Aswini V 
Guru nanak college 

Introduction 

The threat to our planet is us. It's actually not a threat to the planet it's a 

threat to us" - Margaret Atwood. 

A human being who is environmental friendly not only helps the world but also 

helps the fellow living beings to live peacefully. Some information makes us scary 
while reading the newspapers such as pollution damages to agriculture, people and 

wild life in the earth. There has been evident fact that these environmental impact 
leads to pollutions and low birth rate, premature birth, infant death, etc. Hence, to safe 
guard the global environment various sources spread awareness among the public. 

In recent years, we come across the words "sustainability" and "eco-friendly", 
"green marketing" etc., Green marketing is a dynamiccomponent of the marketing 

concept. The American Marketing Association (AMA), in its workshop "Ecological 

Marketing" in 1975, introduced its first book on green marketing. 

"Green or Environmental Marketing consists of all activities designed to generate and 

facilitate any exchanges intended to satisfy human needs or wants, such that the 

satisfaction of these needs and wants occurs, with minimal detrimental impact on the 

natural environment." By 1990, green marketing gained its popularity. 
Green transportation - needs 

There are many issues in Indian environment. Among the issues, pollution 
remains the major challenge, of which transportation is considered to be the major 
cause of pollution. Automobile industry is one of the most important invention andla 
Convenient medium for around 150 years. Around 95% of the road transportation
depends on oil and as a result carbon di oxide emission is rated high. The pressure t 

control the pollution falls on the government to help general public to escape from the 
threat of medical disorders. 
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THE BRAND REJUVENATION –A COMPLETE STRATEGICAL 
MAKEOVER OF LUXURY BRAND COSMETICS 

 
V. NITHYA*, Dr. A. KUMUDHA** 

 
ABSTRACT	
  

Brand rejuvenation is adding attractive value to an existing brand. Brand rejuvenation 
helps to overcome the consumer’s boredom in seeing the same old products on their 
shelves year after year. A consumer’s psychological desire for changing is one key 
factor behind brand rejuvenation. Many Luxury cosmetics Brand has strategically 
adopted the brand rejuvenation makeover to prove it to be a very successful strategy 
in holding back its consumers. Christian Dior, Chanel, Estee Lauder, MAC, and 
Clinique these Luxury cosmetic brands were chosen for the study. These brands are 
very easily available to the Indian consumers today. A related survey is being 
conducted among the 65 female cosmetic consumers. The data reveals the fact that 
the consumers are very much aware about the brand. The consumers agree that they 
spend much on their favorite luxury cosmetic brands. Brand Rejuvenation is really a 
matter of fact or just a makeover illusion created in the eyes of the consumers and a 
concept of  “old wine in a new bottle”.   
 
Key words: Brand Rejuvenation, Cosmetics, Luxury Brands, and Brand Extension 
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